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Executive Summary
This report outlines the purpose, design and results associated with the 2019 delivery of The Learning
Partnership’s Take Our Kids to Work Day. The purpose of the program is to: enable Grade 9 students across
Canada to engage in diverse, experiential learning by spending the day shadowing professionals in a wide range
of industries; and initiate a conversation about career aspirations with parents and other adults of inﬂuence. This
year, more than 200,000 Grade 9 students participated in Canada’s largest career exploration event and enjoyed
their ﬁrst immersive exposure to the world of work.
In addition to providing opportunities to students without a workplace by matching them to a host with extra
capacity, The Learning Partnership added additional questions to the student survey and dramatically increased
the response rate. With the aim of leveraging our access to the opinions of more than 200,000 Grade 9
students, we asked them directly what they are worried about, and alternatively, what they are conﬁdent about,
in terms of the future of work. Below are some key survey results:
●
●
●
●
●

71% of students say they feel they have the knowledge and skills needed to be successful in the workforce;
72% say they know what skills they need to reach their career goals;
94% say they are optimistic or “kinda” about attaining their future career/job;
88% view positively about the impact of technological change on the future of work; and,
89% said they either did or “kinda” learned something new at Take Our Kids to Work Day.

In their survey results, employers were also clear about the beneﬁts of Take Our Kids to Work Day both with
respect to their corporate mission and employee engagement. Employers strongly agreed in the importance of
the day in showcasing the company’s commitment to young people and the range of jobs available in their
workplace, and to fostering the morale and sense of community spirit among employees. Businesses and
employers also said Take Our Kids to Work Day highlighted the importance of having the education and
business sectors working in partnership to promote future work options for young people.
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Royal Canadian Mounted Police
Newmarket, Ontario
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Take Our
Kids to Work
Canada’s largest career
exploration event
The purpose of the program is to
enable Grade 9 students across
Canada to: engage in diverse,
experiential learning by spending the
day shadowing professionals in a wide
range of industries; and initiate an
ongoing conversation about career
aspirations with parents and other
working professionals.
Additionally, TOKW also allows
students to develop networks;
establish a broader understanding of
career options; and connect with
like-minded peers and prospective
mentors.
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Student Survey, Methodology & Results
CHANGES TO THE SURVEY
The Learning Partnership re-designed the TOKW Day student survey using best practices with respect to effectively
surveying young people. The survey was written in age appropriate language and was shortened in length. We used
more multiple-choice questions, rankings and drop-down menus, and limited the number of open-ended
questions.
RESULTS
Nearly 7,000 student surveys were completed this year. This represents an increase of more than 820% over last year.
The increase was a result of introducing an incentive to schools to encourage students to respond. Additionally, we
implemented a communications strategy characterized by extensive outreach to The Learning Partnership’s
considerable network of educators, principals and school leaders.
●
●
●

We found that consistent messaging – combined with gift incentives for both students and workplaces
– are highly effective in increasing survey response rates.
Schools responded enthusiastically to the opportunity to win a pizza party; John Diefenbaker Senior
School in Hanover, Ontario won the pizza party.
Businesses were offered gift card incentives resulting in a 61% increase in employer response rates.
Hatch Ltd, a management company based in Mississauga, Ontario was the winning company.
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WHO RESPONDED TO OUR STUDENT SURVEY?
47%

52%

male

female

1%

83%

Non-binary

Would you describe yourself as a person living
with a disability (physical condition, mental
condition or health problem)?

11%

Yes

n = 6,427

80%

No

9%

In what country were you born?

Preferred not
to answer

Born in
Canada

17%

Born Outside
of Canada

[Of those born outside of Canada]

How long have you been living
in Canada?
than 5
62% More
37% 5 years or less
years
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What do students say they gained from
Take Our Kids to Work Day?

71%
I have the skills
and/or knowledge to
be successful in the
workforce

72%
I know what skills I
need to develop in
order to reach my
career goals

55%
I have a clear vision
of what my ideal job
looks like

89%
I learned something
new at TOKW Day

Percentage of participants who responded “Agree” or “Strongly Agree”
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STUDENT SURVEY RESULTS

What do young people think
about the future of work?
I feel better prepared for the workforce after
participating in this program
56% of respondents feel better prepared for the
workforce after participating in TOKW Day

n = 6,161

I am optimistic about attaining the career/job path that
I want in the future
94% of respondents are optimistic (“yes” or
“kinda”) about attaining their future career/job

n = 6,427
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STUDENT SURVEY RESULTS

Technology Optimism:
Do you see technological
change as having a
positive effect on your
future job?
When asked to reﬂect on whether technology would have a positive affect on their future job, 54% of Grade
9 students indicated yes; while 34% of students had a neutral response.
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2019 Highlights
Aligned with our commitment to diversity and inclusion, the
Government of Nunavut translated the Take Our Kids to Work
Day resources into Inuktitut and Inuinnaqtun, fostering
greater inclusion among Indigenous communities in the
North. As well, this year we received inquiries from students,
parents and teachers requesting help ﬁnding TOKW Day
employer-hosts. Requests came from Manitoba, Alberta, Nova
Scotia, British Columbia, Ontario and Quebec. We negotiated
and coordinated 75 individual student matches, making
possible some very special TOKW Day experiences and
inspiring a future matching program.
In association with Take Our Kids to Work Day, The Learning
Partnership administered two surveys: one for student
participants (in partnership with RBC) and one for workplace
participants. In 2019, we increased our student survey return
rate by working with RBC to design new questions and
motivate students to complete surveys, resulting in an 820%
increase over last year.
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What do parents say about the value and
impact of Take Our Kids to Work?
Parents of TOKW Day participants were asked to rate the following on a
three point scale of 1 (No Extent) to 3 (Great Extent):

“

It sparked conversations
between myself and my
child that we haven't
experienced before, and
it was a good bonding
experience for us.
Parent, TOKW Day 2019

n = 105

Begin a career dialogue based on TOKW
Day experience with your child

89%

Help your child start exploring career
options in a practical way

92%

Help your child with educational planning
to meet their career goals

87%

How often do you discuss future career
options with your child?

94%

Do you see technological change as having
a positive affect on your child’s future job?

93%

Percentage of participants who responded “Moderate Extent” or “Great
Extent”
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STUDENT SURVEY RESULTS

Do you see
technological
change as having
a positive affect
on your child’s
future job?
93% of parents see technology
as having some positive affect
on their child’s future job.
n = 105
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What do employers say about the value
and impact of Take Our Kids to Work?
TOKW Day workplace hosts were asked to rate the
following on a scale of 1 (strongly disagree) to 5 (strongly
agree):
Take Our Kids to Work Day helps showcase
our company's commitment to
young people

BY THE NUMBERS:
1393
Workplaces
registered

4.26

Take Our Kids to Work Day contributes to
the enhancement of morale and community
spirit among our employees

4.24

Take Our Kids to Work Day highlights the
range of jobs available within our sector

4.35

Take Our Kids to Work Day highlights the
importance of schools and businesses
partnering to promote and support young
people as they prepare for their futures.

4.35

3470
Volunteers

6750
Hours
volunteered
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SUCCESS STORY

ARUP Canada, an independent design/engineering ﬁrm, hosted 12 students in their
Toronto ofﬁce and had an immensely successful day. Participants experienced a wealth
of hands-on activities, exposing them to vast career opportunities. Here is their story,
as told by Sheri Empacher, Executive Assistant.
This is our second year being involved in this event. This year we hosted 12 students and had
them engage in a variety of tasks and even an experiment that had them thinking along the
lines of what engineers have to think about. It has taken momentum this year, more staff know
about it and were very excited to see the kids getting involved. We are adding this to our
Equality, Diversity and Inclusion agenda and plan to make it a regular event each year and even
bigger and better than the year previous.
The kids learned a bit about Infrastructure (trains, stations, tunnels, bridges etc.), pedestrian
planning, and the tools of the trade (3D printing and laser printing); [they played] with VR
machines, did an experiment where they created a structure, then got to see what would
happen if it was sitting on “sand” (cornstarch and water) and an earthquake hit it. They weren’t
told that it would be sitting on sand when they built their structures and decided after that had
they known, and knew that they would sink into the sand, they would have designed
something different. They also learned a bit about aviation planning both interior and exterior
for airports.
They had a great day and parents reported that the eye-rolling teens who felt they were being
dragged in, came home excited and couldn’t stop talking about how much fun they had and
how much they learned during the day. Thank you for making this an event companies can
participate in. It’s my goal to make this a global event for our ﬁrm.
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MAKING A DIFFERENCE IN PREPARING YOUTH FOR THE FUTURE.

I learned a lot about the different jobs that are
available in the company and I liked that each of
the employees we met were clear about what kind
of education will be needed to pursue each of their
jobs.
Student participant, 2019

We had such a great time with the
students this year, and based on their
feedback, they had a blast too!
Workplace host, 2019

I learnt that there are so many different
careers in health care other than just
doctors and nurses. I am now very
interested in the respiratory therapist job.
This day motivated me to start exploring
career options.
Student participant, 2019

TESTIMONIALS

“[Twenty-two years] ago, when I was in Grade 9,
then Toronto mayor Barbara Hall agreed to take
me along on #TakeYourKidToWorkDay. It was
three days before the 1997 municipal election. We
visited at least four TV & radio stations that day.
That experience solidiﬁed my passion for local
news.”
Mackay Taggart, Nov. 6, 2019

“[Twenty-ﬁve] years ago I went to @ctvottawa for @TLPCanada's ﬁrst ever
#TakeYourKidsToWorkDay! Today I manage communications for @fsd38 and
work with media to keep local families informed. Thank you to every workplace
who welcomes students, you're helping kids ﬁnd their passion!”
Candace Denison, Nov 2019
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There are few things as important as your
network. In fact, 85% of all jobs are ﬁlled via
networking, yet many young people feel they lack
or are unable to develop professional
relationships.
About RBC Future Launch, rbc.com

E.S. Fox Limited
Niagara Falls, Ontario
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Take Our Kids to Work Day: Looking Ahead
Our goal is to ensure every student – regardless of their circumstances – can
access this signature career exploration initiative, enhance their career
networks and be better prepared for an ever-changing future.
Over the next three years we aspire to meaningfully expand Take Our Kids to Work Day aims
to maximize engagement. This includes growing participation, engaging more diverse
youth and workplace hosts, equipping volunteers for maximum efﬁcacy as well as
measuring and deepening impact.

1. BROADER: Grow and diversify Take Our Kids to Work Day participation
2. STRONGER: Strengthened resources, more engaging experiences
3. MEASURABLE IMPACT: Thoughtful, evidence-based design
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Our Partners
National Program Partner:

Ministries of Education:

About The Learning Partnership
The Learning Partnership is a registered Canadian charity that brings business, educators and strategic
partners together to build a Canada where creativity and critical thinking are possible for every child.
We design a wide range of innovation education programs for learners in pre-K through Grade 9, to inspire
and equip today’s students to become tomorrow’s problem solvers and change makers. These programs
instill the essential skills and competencies needed in tomorrow’s leaders, innovators and problem solvers.
They enhance provincial curricula, are aligned with Canada’s innovation agenda, and are made available to
students, parents and teachers at no cost to them.
Building future ready students. Together.

For more information, please contact:
Hodon Mohamed
Research & Grants Analyst
hmohamed@thelearningpartnership.ca
Stacey J Young
Director, Impact & Government Relations
syoung@thelearningpartnership.ca

